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C U R R I C U L U M

1 Digital Rights Management 4 chapters · 20 classes   90 marks  

• 1 Understanding Digital Rights Management Concepts — 5 classes 

› 1.1 Exploring the Fundamentals of Digital Rights Management

› 1.2 Identifying Key Components in DRM Systems

› 1.3 Analyzing DRM's Role in Protecting Digital Media

› 1.4 Different Types of DRM Technologies and Their Uses

› 1.5 Evaluating the Impact of DRM on Consumers and Creators

• 2 Technologies and Tools for Digital Rights Management — 5 classes 

› 2.1 Understanding Digital Rights Management: An Overview

› 2.2 Exploring Key Technologies in Digital Rights Management

› 2.3 Analyzing Digital Watermarking and Encryption Methods

› 2.4 Implementing DRM Tools: Practical Applications

› 2.5 Evaluating the Impact and Challenges of DRM Technologies

• 3 Legal and Ethical Considerations in DRM — 5 classes 

› 3.1 Understanding Digital Rights Management: Foundations and Importance

› 3.2 Exploring Legal Frameworks: Copyright Laws and DRM

› 3.3 Analyzing Ethical Issues: Balancing Rights and Restrictions

› 3.4 Evaluating Case Studies: Real-World Challenges in DRM

› 3.5 Applying Knowledge: Best Practices for Ethical DRM Implementation

• 4 Applying DRM Strategies in Music Business Operations — 5

classes 

› 4.1 Understanding Digital Rights Management (DRM) Basics

› 4.2 Exploring DRM Technologies in the Music Industry

› 4.3 Analyzing the Impact of DRM on Music Distribution

› 4.4 Implementing DRM Strategies for Digital Music Protection

› 4.5 Evaluating the Effectiveness of DRM Solutions

2 Introduction to Music Business 4 chapters · 20 classes   65 marks  

• 1 Understanding the Structure of the Music Industry — 5 classes 

› 1.1 Exploring Key Roles in the Music Industry

› 1.2 Mapping the Music Industry Ecosystem

› 1.3 Understanding Revenue Streams and Contracts

› 1.4 Analyzing the Impact of Technology on Music Distribution

› 1.5 Evaluating Emerging Trends in the Music Industry

• 2 Revenue Streams and Financial Management — 5 classes 

› 2.1 Understanding Key Revenue Streams in the Music Industry

› 2.2 Analyzing Royalties and Licensing Agreements

› 2.3 Evaluating Music Distribution Channels and Their Profits

› 2.4 Managing Finances: Budgeting and Forecasting for Artists

› 2.5 Applying Strategies for Maximizing Revenue

• 3 Contracts and Legal Fundamentals in Music — 5 classes 

› 3.1 Exploring the Basics of Music Contracts

› 3.2 Understanding Key Terms in Music Agreements

› 3.3 Examining Different Types of Music Contracts

› 3.4 Recognizing Legal Rights in Music Business

› 3.5 Applying Contract Knowledge to Real Scenarios

• 4 Marketing Strategies and Audience Engagement — 5 classes 

› 4.1 Understanding Music Marketing Channels

› 4.2 Analyzing Target Audience Demographics

› 4.3 Crafting a Compelling Music Brand

› 4.4 Developing Engagement Strategies for Fans

› 4.5 Evaluating the Impact of Marketing Initiatives



3 Legal Aspects and Contracts 4 chapters · 20 classes   65 marks  

• 1 Understanding Legal Frameworks in the Music Industry — 5

classes 

› 1.1 Exploring Intellectual Property Rights

› 1.2 Navigating Licensing Agreements

› 1.3 Analyzing Artist Contracts

› 1.4 Understanding Copyright Laws

› 1.5 Applying Dispute Resolution Mechanisms

• 2 Navigating Artist Agreements and Recording Contracts — 5 classes 

› 2.1 Understanding Artist Agreements: Key Components and Purpose

› 2.2 Analyzing Recording Contracts: Essential Clauses for Artists

› 2.3 Comparing Different Types of Artist Agreements

› 2.4 Evaluating the Impact of Contract Terms on Artist's Career

› 2.5 Applying Negotiation Techniques in Contract Discussions

• 3 Exploring Publishing and Licensing Agreements — 5 classes 

› 3.1 Understanding Music Publishing Agreements

› 3.2 Identifying Key Clauses in Licensing Agreements

› 3.3 Exploring Royalties and Revenue Streams

› 3.4 Analyzing Case Studies of Successful Agreements

› 3.5 Applying Legal Knowledge Through Contract Drafting

• 4 Resolving Disputes and Legal Challenges in Music Rights — 5

classes 

› 4.1 Understanding Music Rights Disputes

› 4.2 Identifying Common Legal Challenges in Music

› 4.3 Exploring Resolution Strategies for Music Disputes

› 4.4 Navigating Mediation and Arbitration in Music Rights

› 4.5 Applying Best Practices for Preventing Legal Disputes

4 Music Marketing and Promotion 4 chapters · 20 classes   90 marks  

• 1 Introduction to Music Marketing Strategies — 5 classes 

› 1.1 Understanding Core Music Marketing Concepts

› 1.2 Analyzing Target Audiences in the Music Industry

› 1.3 Exploring Digital Platforms for Music Promotion

› 1.4 Developing Effective Music Marketing Campaigns

› 1.5 Evaluating Success and Adapting Strategies in Music Marketing

• 2 Digital Marketing and Social Media for Musicians — 5 classes 

› 2.1 Understanding the Fundamentals of Digital Marketing in Music

› 2.2 Exploring Key Social Media Platforms for Musicians

› 2.3 Crafting an Effective Online Presence and Personal Brand

› 2.4 Developing Engaging Content Strategies for Music Promotion

› 2.5 Measuring and Optimizing Digital Marketing Campaigns

• 3 Public Relations and Traditional Media in Music Promotion — 5

classes 

› 3.1 Understanding the Role of Public Relations in Music

› 3.2 Identifying Traditional Media Outlets for Music Promotion

› 3.3 Crafting Compelling Press Releases for Musicians

› 3.4 Building Relationships with Music Journalists and Critics

› 3.5 Evaluating the Impact of Traditional Media Campaigns

• 4 Analyzing and Optimizing Promotional Campaigns — 5 classes 

› 4.1 Understanding Promotional Campaign Metrics

› 4.2 Identifying Target Audience Segments

› 4.3 Analyzing Campaign Performance Data

› 4.4 Optimizing Strategies for Maximum Impact

› 4.5 Applying Insights to Future Campaigns

5 Revenue Streams in Music Business 4 chapters · 20 classes   65 marks  

• 1 Understanding Music Revenue Streams — 5 classes 

› 1.1 Identifying Key Revenue Streams in Music

› 1.2 Analyzing Traditional vs. Digital Music Revenue Models

› 1.3 Understanding Performance Royalties and Licensing

› 1.4 Exploring Revenue from Live Performances and Touring

› 1.5 Leveraging Merchandising and Brand Partnerships in Music

• 2 Monetization of Music Publishing — 5 classes 

› 2.1 Understanding Music Publishing: An Overview

› 2.2 Identifying Key Revenue Streams in Music Publishing

› 2.3 Exploring Mechanical and Performance Royalties

› 2.4 Navigating Synchronization Licensing in Music

› 2.5 Applying Music Publishing Strategies for Monetization

• 3 The Role of Merchandising and Branding — 5 classes 

› 3.1 Understanding Merchandising in the Music Industry

› 3.2 Identifying Key Merchandising Products for Artists

› 3.3 Analyzing Successful Branding Strategies in Music

› 3.4 Exploring Revenue Channels from Merchandising

› 3.5 Applying Brand Development Techniques for Artists

• 4 Innovative and Emerging Revenue Models — 5 classes 

› 4.1 Understanding Innovative Revenue Models in Music

› 4.2 Exploring Digital Streaming Economies

› 4.3 Navigating Live Streaming Revenue Opportunities

› 4.4 Leveraging Direct-to-Fan Sales Strategies

› 4.5 Implementing Subscription and Membership Models
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6 Technological Advancements in Music 4 chapters · 20 classes   65 marks  

• 1 The Evolution of Music Production Technologies — 5 classes 

› 1.1 Exploring the Roots: Early Music Production Techniques

› 1.2 Understanding the Impact of Analog Technologies

› 1.3 Analyzing the Shift: Digital Revolution in Music Production

› 1.4 Investigating Modern Tools: DAWs and Virtual Instruments

› 1.5 Applying Knowledge: Innovations and Future Trends in Music Production

• 2 Digital Distribution Platforms and Strategies — 5 classes 

› 2.1 Exploring Digital Distribution Models

› 2.2 Understanding Key Features of Leading Platforms

› 2.3 Analyzing the Impact of Streaming Services

› 2.4 Developing a Digital Release Strategy

› 2.5 Evaluating Case Studies of Successful Music Campaigns

• 3 The Role of Artificial Intelligence in Music — 5 classes 

› 3.1 Exploring How AI Transforms Music Creation

› 3.2 Understanding AI-Driven Music Production Tools

› 3.3 Analyzing the Impact of AI on Music Composition

› 3.4 Investigating AI's Role in Music Recommendation Systems

› 3.5 Applying AI to Enhance Music Personalization

• 4 Blockchain and Music Rights Management — 5 classes 

› 4.1 Understanding Blockchain Technology in Music

› 4.2 Exploring Smart Contracts for Music Rights

› 4.3 Analyzing Blockchain’s Role in Royalty Distribution

› 4.4 Evaluating Benefits and Challenges of Blockchain for Artists

› 4.5 Implementing Blockchain Solutions in Music Rights Management


