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C U R R I C U L U M

1 Creating Promotional Campaigns 3 chapters · 12 classes   65 marks  

• 1 Understanding Target Audiences in Tourism Promotion — 4 classes 

› 1.1 Identifying Key Tourist Demographics

› 1.2 Analyzing Travel Preferences and Trends

› 1.3 Segmenting and Targeting Tourism Audiences

› 1.4 Customizing Campaigns for Audience Engagement

• 2 Crafting Compelling Tourism Campaigns — 4 classes 

› 2.1 Identifying Key Elements of a Tourism Campaign

› 2.2 Developing a Target Audience Profile

› 2.3 Crafting an Engaging Campaign Message

› 2.4 Selecting Effective Promotion Channels

• 3 Utilizing Digital Platforms for Tourism Branding — 4 classes

› 3.1 Exploring Key Digital Platforms for Tourism Promotion

› 3.2 Crafting Effective Digital Content for Tourism Branding

› 3.3 Leveraging Social Media for Tourism Brand Engagement

› 3.4 Analyzing Metrics to Optimize Digital Tourism Campaigns

2 Evaluating Tourism Branding 3 chapters · 12 classes   65 marks  

• 1 Understanding Tourism Branding Concepts — 4 classes 

› 1.1 Exploring Core Concepts of Tourism Branding

› 1.2 Identifying Key Elements of Successful Tourism Brands

› 1.3 Analyzing Case Studies of Effective Tourism Branding

› 1.4 Applying Branding Strategies to Enhance Tourism Appeal

• 2 Analyzing Successful Tourism Branding Strategies — 4 classes 

› 2.1 Exploring Key Elements of Tourism Branding

› 2.2 Identifying Successful Tourism Branding Tactics

› 2.3 Examining Case Studies of Iconic Tourism Brands

› 2.4 Analyzing the Impact of Branding on Tourist Engagement

• 3 Measuring and Assessing Tourism Brand Performance — 4 classes 

› 3.1 Understanding Key Metrics in Tourism Brand Performance

› 3.2 Analyzing Visitor Perception and Feedback

› 3.3 Comparing Competitor Brand Strategies

› 3.4 Applying Analysis to Enhance Brand Positioning



3 Introduction to Tourism Promotion 3 chapters · 12 classes   115 marks  

• 1 Understanding Tourism Markets and Consumer Behavior — 4

classes 

› 1.1 Exploring Tourism Market Segmentation

› 1.2 Analyzing Tourist Consumer Behavior

› 1.3 Identifying Key Tourism Market Trends

› 1.4 Applying Consumer Insights to Tourism Promotion

• 2 Techniques and Tools for Effective Tourism Promotion — 4 classes 

› 2.1 Exploring Core Concepts of Tourism Promotion

› 2.2 Utilizing Digital Tools for Enhancing Tourism Visibility

› 2.3 Developing Strategic Tourism Branding Initiatives

› 2.4 Measuring the Impact of Tourism Promotion Techniques

• 3 Building and Maintaining a Strong Tourism Brand — 4 classes 

› 3.1 Understanding the Core Elements of a Tourism Brand

› 3.2 Identifying and Targeting the Right Audience for Tourism Branding

› 3.3 Crafting Compelling Brand Messaging for Tourism

› 3.4 Strategies for Maintaining Brand Consistency in Tourism Promotion

4 Marketing Strategies for Tourism 3 chapters · 12 classes   90 marks  

• 1 Understanding the Fundamentals of Tourism Marketing — 4 classes 

› 1.1 Exploring Key Concepts in Tourism Marketing

› 1.2 Identifying Target Markets and Consumer Profiles

› 1.3 Analyzing Tourism Branding Strategies

› 1.4 Applying Digital Tools for Tourism Promotion

• 2 Developing Effective Tourism Marketing Strategies — 4 classes 

› 2.1 Understanding the Core Elements of Tourism Marketing

› 2.2 Identifying Target Audiences and Tailoring Messages

› 2.3 Crafting Compelling Tourism Brand Narratives

› 2.4 Implementing and Evaluating Marketing Campaigns

• 3 Building and Promoting Tourism Brand Identity — 4 classes 

› 3.1 Understanding the Core Elements of Tourism Branding

› 3.2 Crafting a Unique Value Proposition for Your Tourism Brand

› 3.3 Developing a Consistent Visual Identity in Tourism

› 3.4 Implementing Strategies to Effectively Promote Your Brand Identity

5 Portfolio Development 3 chapters · 12 classes   45 marks  

• 1 Understanding Tourism Portfolio Essentials — 4 classes 

› 1.1 Exploring Core Elements of a Tourism Portfolio

› 1.2 Analyzing Successful Tourism Brand Portfolios

› 1.3 Identifying Key Branding Strategies for Tourism

› 1.4 Crafting a Unique Tourism Brand Identity

• 2 Crafting Engaging Destination Narratives — 4 classes 

› 2.1 Understanding the Elements of a Destination Narrative

› 2.2 Analyzing Successful Tourism Narratives

› 2.3 Crafting Authentic and Captivating Storylines

› 2.4 Applying Narrative Techniques to Portfolio Projects

• 3 Implementing Digital Tools for Portfolio Enhancement — 4 classes 

› 3.1 Exploring Digital Tools for Portfolio Enhancement

› 3.2 Integrating Social Media Platforms into Your Portfolio

› 3.3 Utilizing Multimedia Elements for Dynamic Portfolios

› 3.4 Analyzing Digital Analytics to Optimize Portfolio Impact

6 Tourism Market Trends 3 chapters · 12 classes   65 marks  

• 1 Understanding Global Tourism Market Dynamics — 4 classes 

› 1.1 Explore Global Tourism Growth and Patterns

› 1.2 Analyze Key Factors Influencing Tourism Markets

› 1.3 Identify Emerging Trends in Global Tourism

› 1.4 Apply Market Dynamics to Tourism Promotion Strategies

• 2 Analyzing Regional Tourism Growth and Trends — 4 classes 

› 2.1 Understanding Key Indicators of Regional Tourism Growth

› 2.2 Analyzing Current Trends in Regional Tourism

› 2.3 Identifying Opportunities in Emerging Tourism Markets

› 2.4 Applying Trend Analysis to Create Tourism Growth Strategies

• 3 Predicting Future Trends in Tourism Promotion — 4 classes 

› 3.1 Understanding Key Predictive Analytics in Tourism

› 3.2 Analyzing Emerging Tourist Preferences and Behaviors

› 3.3 Leveraging Technology to Forecast Tourism Trends

› 3.4 Applying Trend Analysis to Innovate Tourism Marketing
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