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G Consumer Behaviour and Retail Psychology 23 chapters - 129 classes 100 marks



¢ 1 Understanding Customer Behaviour in Retail Spaces — 4 classes

1.1 Exploring the Basics of Customer Psychology in Retail
1.2 Identifying Key Drivers of Customer Engagement
1.3 Analyzing Customer Behavior Patterns in Retail Environments

1.4 Applying Visual Merchandising Techniques to Influence Customer
Choices

« 2 Principles of Visual Impact and Their Effects on Customer
Perception — 4 classes

2.1 Understanding Visual Impact in Retail Environments

2.2 Analyzing Customer Perception Through Visual Cues
2.3 Applying Colour Theory to Enhance Visual Appeal

2.4 Crafting Display Elements to Influence Buying Decisions

« 3 Designing Effective Window Displays to Captivate Customers — 4
classes

3.1 Understanding Customer Psychology in Window Shopping
3.2 Identifying Key Elements of Visual Impact

3.3 Designing Thematic Window Displays

3.4 Evaluating the Effectiveness of Window Displays

¢ 1 Understanding the Retail Environment and Consumer Mindset —

5 classes

1.1 Exploring the Fundamentals of Consumer Behaviour

1.2 Identifying Key Psychological Drivers in Retail

1.3 Analyzing Factors that Influence Shopper Decisions

1.4 Evaluating the Impact of Store Layout on Consumer Experience
1.5 Applying Retail Psychology Principles to Optimize Merchandising

¢ 2 Psychological Triggers in Visual Merchandising — 5 classes

2.1 Understanding Consumer Behaviour in Retail Environments

2.2 Exploring Psychological Triggers: The Power of First Impressions
2.3 Analyzing Visual Cues: Colour, Light, and Space in Merchandising
2.4 Applying Storytelling Techniques in Product Displays

2.5 Designing Persuasive Retail Spaces: Case Studies and Applications

« 3 The Role of Sensory Stimuli in Retail Spaces — 5 classes

3.1 Understanding Sensory Stimuli in Retail Environments

3.2 Exploring the Impact of Visual Elements on Consumer Decisions

3.3 Analyzing the Influence of Auditory Cues in Store Atmospheres

3.4 Examining How Scent Affects Shopper Behavior and Mood

3.5 Applying Multi-Sensory Techniques to Enhance Shopping Experience

« 4 Advanced Consumer Profiling and Personalization Strategies — 5

classes

4.1 Understanding Customer Personas: Dive into Consumer Profiling
Techniques

4.2 Analyzing Shopper Data: Uncovering Patterns and Preferences

4.3 Segmenting Your Audience: Crafting Targeted Retail Strategies

4.4 Personalization Tactics: Delivering Tailored Shopping Experiences

4.5 Evaluating Success: Measuring the Impact of Consumer Personalization

< 5 Staff Organization for Retail Displays — 5 classes

5.1 Understanding Retail Display Principles
5.2 Roles and Responsibilities of Staff
5.3 Effective Communication in Teams
5.4 Planning and Organizing Display Tasks
5.5 Evaluating and Adjusting Displays

* 1 Understanding the Psychology of Retail Consumers — 6 classes

1.1 Explore Consumer Psychology Basics

1.2 Analyze the Impact of Store Layout on Behavior
1.3 Examine Visual Merchandising Techniques

1.4 Investigate the Role of Sensory Marketing

1.5 Understand Decision-Making Triggers

1.6 Apply Psychological Insights to Store Planning

« 2 Identifying Consumer Needs and Preferences — 6 classes

2.1 Understanding the Importance of Consumer Needs

2.2 Exploring Methods for Identifying Consumer Preferences

2.3 Analyzing Consumer Demographics and Psychographics

2.4 Evaluating How Cultural Factors Influence Consumer Choices
2.5 Applying Data Analysis to Predict Consumer Behavior
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< 5 Evaluating and Adapting to Consumer Behavior Trends — 6 classes

5.1 Understanding Key Consumer Behavior Trends

5.2 Analyzing the Impact of Technology on Shopping Habits

5.3 Identifying Changes in Consumer Preferences

5.4 Evaluating the Role of Social Media in Consumer Decisions
5.5 Assessing the Effect of Economic Factors on Buying Trends
5.6 Adapting Retail Strategies to Meet Emerging Consumer Needs

« 1 Understanding Consumer Motivation and Decision-Making in E-
commerce — 4 classes

1.1 Exploring Consumer Needs in E-commerce

1.2 Analyzing Factors Influencing Online Purchase Decisions
1.3 Evaluating the Online Shopping Journey

1.4 Applying Decision-Making Models to E-commerce Behavior

* 2 Analyzing Consumer Behavior Patterns and Trends in the Digital
Marketplace — 4 classes

2.1 Understanding Online Consumer Behavior

2.2 ldentifying Key E-commerce Trends

2.3 Analyzing Consumer Data in E-commerce

2.4 Applying Behavior Patterns to Marketing Strategies

« 3 Strategies for Influencing Consumer Engagement and Retention
Online — 4 classes

3.1 Understanding Consumer Motivation in E-commerce
3.2 Leveraging Personalisation to Drive Engagement

3.3 Implementing Retention Strategies to Foster Loyalty
3.4 Analyzing Data to Predict Consumer Behaviour Online

¢ 1 Understanding Consumer Psychology in E-commerce — 5 classes

1.1 Exploring the Foundations of Consumer Psychology in E-commerce
1.2 Identifying Key Psychological Drivers Influencing Online Shopping
1.3 Analyzing the Role of Perception in E-commerce Decision Making
1.4 Applying Psychological Insights to Enhance User Experience

1.5 Examining Case Studies of Successful Consumer Engagement
Strategies

* 2 Analyzing Consumer Data and Trends — 5 classes

2.1 Understanding Consumer Data: Key Concepts and Sources
2.2 Interpreting Consumer Demographics and Psychographics
2.3 Identifying and Analyzing Consumer Purchase Patterns

2.4 Evaluating Consumer Sentiment Through Data Analysis

2.5 Applying Data Insights to Predict Consumer Trends

« 3 Segmentation and Targeting in Digital Retail — 5 classes

3.1 Understanding Consumer Segmentation in Digital Retail

3.2 Identifying Key Segmentation Variables for Digital Consumers

3.3 Analyzing Target Market Selection Strategies in E-Commerce

3.4 Exploring Digital Retail Targeting Techniques

3.5 Applying Segmentation and Targeting to Online Marketing Campaigns

¢ 4 Personalization and Consumer Engagement Strategies — 5 classes

4.1 Understanding Personalization in Digital Retail

4.2 Identifying Consumer Preferences through Data Analysis

4.3 Implementing Effective Personalization Techniques

4.4 Enhancing Consumer Engagement with Targeted Strategies

4.5 Evaluating the Impact of Personalization on Consumer Behavior

¢ 21 Gathering Customer Responses to Displays — 10 classes

21.1 Why Customer Response Evidence Matters
21.2 Observing Shopper Behaviour on the Floor
21.3 Counting Footfall and Dwell Time

21.4 Tracking Which Displays Draw Attention

21.5 Simple Customer Questions at the Exit

21.6 Using Short Survey Forms

21.7 Reading Sales Data Before and After a Change
21.8 Listening to Staff Observations

21.9 Recording Findings in a Simple Table

21.10 Reporting Results to the Display Team

¢ 22 Indian Shopper Habits and Buying Motives — 10 classes

22.1 Value Seeking and Price Sensitivity
22.2 Festival and Wedding Season Buying
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a Online Retail and Marketplace Selling 24 chapters - 121 classes 100 marks



« 1 Understanding Online Marketplaces: Concepts and Models — 4

classes

1.1 Exploring the Basics of Online Marketplaces

1.2 Identifying Key Components of Marketplace Models
1.3 Analyzing Types of Online Marketplace Platforms
1.4 Comparing Business Models in Online Marketplaces

* 2 Key Players and Emerging Trends in E-commerce Platforms — 4
classes

2.1 Explore Major E-commerce Platforms

2.2 Identify Key Players in Online Marketplaces
2.3 Examine Emerging Trends in E-commerce
2.4 Analyze Implications of Emerging Trends

« 3 Strategies for Success: Leveraging Online Marketplaces — 4

classes

3.1 Understanding Online Marketplaces: Key Features and Benefits

3.2 Identifying Best-Selling Products: Research and Analysis Techniques
3.3 Crafting Effective Listings: Optimizing Descriptions and Images

3.4 Implementing Promotional Strategies: Boosting Visibility and Sales

« 1 Understanding Core Features of Online Marketplaces — 4 classes

1.1 Exploring the Structure of Online Marketplaces
1.2 Analyzing Product Listing Features

1.3 Understanding the Role of User Accounts

1.4 Navigating Payment and Transaction Systems

* 2 Enhancing User Experience and Security — 4 classes

2.1 Understanding User Experience Design Principles

2.2 Exploring Key Features for User Engagement

2.3 Implementing Security Measures for Marketplace Integrity
2.4 Applying Best Practices to Enhance User Trust

* 3 Advanced Tools for Marketplace Optimization — 4 classes

3.1 Exploring Analytical Tools for Marketplace Insights

3.2 Leveraging Automation for Streamlined Operations

3.3 Enhancing User Experience with Personalization Features
3.4 Implementing A/B Testing for Performance Improvement

1 Understanding Online Marketplace Dynamics — 4 classes

1.1 Explore Key Features of Online Marketplaces
1.2 Analyze Buyer and Seller Interactions

1.3 Evaluate Marketplace Fees and Structures
1.4 Develop Strategies for Marketplace Success

« 2 Developing E-commerce Strategic Frameworks — 4 classes

2.1 Understanding E-commerce Strategic Frameworks

2.2 Analyzing Market Trends and Consumer Behavior

2.3 Identifying Key Performance Indicators for Online Marketplaces
2.4 Crafting a Competitive E-commerce Strategy

« 3 Implementing and Optimizing Omnichannel Strategies — 4 classes

3.1 Understanding Omnichannel Strategies in E-commerce
3.2 Analyzing Customer Journeys Across Multiple Channels
3.3 Implementing Seamless Cross-Channel Integrations
3.4 Optimizing and Measuring Omnichannel Effectiveness

1 Understanding the Digital Retail Landscape — 6 classes
1.1 Exploring the Evolution of Digital Retail
1.2 Understanding Key Digital Retail Technologies
1.3 Analyzing Consumer Behavior in Digital Markets
1.4 Identifying Opportunities in E-commerce Platforms
1.5 Evaluating Digital Retail Competitor Strategies
1.6 Applying Digital Retail Trends to Business Strategy

< 2 Key Technologies in Digital Retail — 5 classes
2.1 Exploring E-commerce Platforms
2.2 Understanding Online Payment Systems
2.3 Analyzing Data Analytics in Retail
2.4 Implementing Customer Relationship Management (CRM) Tools
2.5 Leveraging Artificial Intelligence in Retail

« 3 Digital Consumer Behavior and Trends — 5 classes

3.1 Identifying Key Characteristics of Digital Consumers

* 4 Creating a Seamless Omnichannel Experience — 5 classes

4.1 Understanding the Omnichannel Landscape

4.2 Identifying Customer Touchpoints in Digital Retail
4.3 Integrating Online and Offline Channels

4.4 Enhancing Customer Experience Across Channels
4.5 Measuring Success in Omnichannel Strategies

* 5 Goods Fulfillment in Retail — 5 classes

5.1 Introduction to Goods Fulfillment
5.2 Understanding Customer Orders
5.3 Picking Techniques for Retail

5.4 Quality Checks in Goods Fulfillment
5.5 Finalizing and Dispatching Orders

* 1 Understanding E-commerce Models and Platforms — 5 classes

1.1 Explore Key E-commerce Models

1.2 Analyze Popular E-commerce Platforms

1.3 Understand Platform Features and Tools

1.4 Compare Subscription vs. Transactional Models
1.5 Assess Integration and Scalability Considerations

« 2 Developing Customer-Centric E-commerce Strategies — 5 classes

2.1 Understanding Customer Needs in E-commerce

2.2 Analyzing Customer Behavior and Trends

2.3 Designing User-Friendly E-commerce Interfaces

2.4 Personalizing the Online Shopping Experience

2.5 Implementing Effective Customer Feedback Systems

« 3 Utilizing Digital Marketing for E-commerce Growth — 5 classes

3.1 Understanding the Role of Digital Marketing in E-commerce
3.2 Identifying Key Digital Marketing Channels for Online Growth
3.3 Leveraging Social Media to Drive E-commerce Engagement

3.4 Implementing Search Engine Optimization (SEO) for E-commerce

Success

3.5 Analyzing Digital Marketing Metrics to Inform E-commerce Strategies

* 4 Implementing Technology for Omnichannel Integration — 5 classes

4.1 Understanding Omnichannel Integration in E-commerce
4.2 Exploring Technologies for Seamless Customer Experience
4.3 Implementing CRM Systems for Enhanced Customer Interaction
4.4 Integrating Inventory Management Across Channels

4.5 Utilizing Data Analytics for Omnichannel Strategy Optimization

* 5 Website Content Management — 5 classes

5.1 Understanding Website Structure
5.2 Creating Engaging Page Layouts
5.3 Building a Content Library

5.4 Managing Content Updates

5.5 Implementing Urgent Changes

» 2 Building a Customer-Centric Digital Strategy — 6 classes

2.1 Understanding Customer-Centricity in Digital Retail
2.2 Identifying Customer Needs and Pain Points

2.3 Mapping the Digital Customer Journey

2.4 Designing Personalized Digital Experiences

2.5 Leveraging Data for Customer Insights

2.6 Implementing Customer Feedback in Strategy

* 3 Leveraging Data and Analytics in Retail Decision-Making — 6

classes

3.1 Understanding the Role of Data in Retail Strategy

3.2 Identifying Key Retail Metrics and KPIs

3.3 Exploring Data Collection Methods in Retail

3.4 Analyzing Consumer Behavior Through Data Insights

3.5 Utilizing Predictive Analytics for Retail Forecasting

3.6 Applying Data-Driven Decisions to Enhance Retail Performance

¢ 4 Integrating Omnichannel Approaches — 6 classes

4.1 Exploring Omnichannel Fundamentals

4.2 Identifying Customer Journeys Across Channels

4.3 Mapping Omnichannel Touchpoints

4.4 Harmonizing Digital and Physical Retail Experiences
4.5 Implementing Cross-Channel Analytics
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e Omnichannel Order Fulfilment and Delivery 21 chapters - 125 classes 100 marks



¢ 1 Understanding Omnichannel Retailing Concepts — 5 classes

1.1 Introduction to Omnichannel Retailing Concepts

1.2 Exploring the Customer Journey Across Channels

1.3 Identifying Key Components of an Omnichannel Strategy
1.4 Analyzing the Benefits of Omnichannel Retailing

1.5 Applying Omnichannel Strategies in Retail Scenarios

* 2 Key Components of Omnichannel Strategy — 5 classes

2.1 Understanding Omnichannel Retailing

2.2 Exploring Customer Journeys Across Channels
2.3 Integrating Online and Offline Touchpoints

2.4 Enhancing Customer Experience with Technology
2.5 Measuring Success in Omnichannel Strategy

* 3 Technological Tools for Omnichannel Success — 5 classes

3.1 Understanding Omnichannel Technology Basics

3.2 Exploring Key Digital Tools for Retail Integration

3.3 Implementing Customer Relationship Management Systems
3.4 Leveraging Data Analytics for Omnichannel Strategies

3.5 Applying Mobile Solutions to Enhance Customer Experience

« 4 Measuring and Optimizing Omnichannel Performance — 5 classes

4.1 Understanding Key Omnichannel Metrics

4.2 Collecting and Analyzing Omnichannel Data

4.3 Applying Data to Enhance Customer Experience

4.4 Leveraging Technology for Performance Optimization
4.5 Developing Strategies for Continuous Improvement

* 5 Customer Service Partnerships — 5 classes

5.1 Understanding Service Partnerships

5.2 Identifying Customer Needs

5.3 Building Effective Partnerships

5.4 Delivering Exceptional Customer Service
5.5 Evaluating Partnership Success

¢ 1 Understanding Omnichannel Retail Models — 6 classes

1.1 Define Omnichannel Retail Models

1.2 Explore Components of Omnichannel Retail
1.3 Differentiate Omnichannel vs. Multichannel
1.4 Identify Omnichannel Consumer Journeys

1.5 Analyze Benefits of Omnichannel Strategies
1.6 Apply Omnichannel Concepts to Case Studies

¢ 2 Customer-Centric Approach to Omnichannel Strategy — 6 classes

2.1 Understand the Fundamentals of Omnichannel Customer Experience
2.2 Identify Key Customer Touchpoints in Omnichannel Operations

2.3 Analyze Customer Behavior Across Channels

2.4 Develop Strategies for Personalizing Customer Interactions

2.5 Implement Seamless Integration of Online and Offline Channels

2.6 Evaluate and Optimize Customer Engagement Strategies

« 3 Technological Infrastructure for Omnichannel Operations — 6

classes

3.1 Understanding the Basics of Omnichannel Infrastructure

3.2 Exploring Key Technologies in Omnichannel Operations

3.3 Integrating Online and Offline Systems for Seamless Experiences
3.4 Analyzing Data Flow in Omnichannel Logistics

3.5 Leveraging Cloud Solutions for Scalable Omnichannel Services
3.6 Implementing Advanced Analytics for Omnichannel Success

* 4 Developing an Omnichannel Marketing Strategy — 6 classes

4.1 Understanding Omnichannel Marketing Concepts
4.2 ldentifying Customer Touchpoints and Journeys

4.3 Analyzing Channel Selection and Integration

4.4 Designing a Consistent Customer Experience

4.5 Implementing Cross-Channel Marketing Campaigns
4.6 Measuring Omnichannel Strategy Effectiveness

* 5 Performance Metrics and Evaluation in Omnichannel Retail — 6

classes

5.1 Understanding Key Performance Indicators (KPIs) in Omnichannel
Retail

5.2 Analyzing Customer Engagement Metrics Across Channels
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* 2 Inventory Management and Fulfillment Strategies — 6 classes

2.1 Understanding Inventory Management Fundamentals
2.2 Analyzing Different Types of Inventory Systems

2.3 Exploring Demand Forecasting Techniques

2.4 Implementing Just-In-Time Inventory Methods

2.5 Evaluating Fulfillment Strategies for Efficient Operations
2.6 Optimizing Inventory Levels for Cost Efficiency

« 3 Distribution Network Design and Optimization — 6 classes

3.1 Understanding Distribution Network Fundamentals

3.2 Analyzing Key Components of Network Design

3.3 Evaluating Factors Influencing Network Decisions

3.4 Implementing Optimization Techniques in Network Design
3.5 Applying Data Analytics to Enhance Distribution Efficiency
3.6 Assessing and Refining Network Performance

* 4 Technology Integration in Omnichannel Logistics — 6 classes

4.1 Understanding Omnichannel Logistics Technologies

4.2 Exploring Key Software Platforms for Logistics

4.3 Integrating Technology Into Supply Chain Operations
4.4 Analyzing Data for Enhanced Omnichannel Performance
4.5 Utilizing Automation for Streamlined Logistics

4.6 Implementing Solutions for Real-Time Tracking

« 5 Sustainability and Ethical Practices in Supply Chain Management

— 6 classes

5.1 Understanding Sustainability in Supply Chains

5.2 Analyzing Ethical Practices and Their Impact

5.3 Examining Environmental Standards in Logistics

5.4 Exploring Social Responsibility in Supply Chain Management
5.5 Evaluating Tools for Sustainable Supply Chain Practices

5.6 Implementing Ethical Standards in Supply Chain Operations

« 1 Business Plan Implementation — 6 classes

1.1 Creating a Comprehensive Business Plan
1.2 Setting Clear Objectives and Goals

1.3 Aligning Resources with Business Strategy
1.4 Monitoring Progress and Performance

1.5 Risk Management in Business Plans

1.6 Adapting Plans to Market Changes

* 2 Growth Strategies for E-commerce — 6 classes

2.1 Identifying Growth Opportunities

2.2 Leveraging Market Trends for Growth

2.3 Expanding Product and Service Offerings
2.4 Building Strategic Partnerships

2.5 Utilizing Digital Marketing for Growth

2.6 Measuring Growth Success Metrics

* 3 Channel Optimization Techniques — 6 classes

3.1 Evaluating Current Sales Channels

3.2 Enhancing Customer Experience Across Channels
3.3 Integrating Multi-Channel Strategies

3.4 Analyzing Channel Performance Data

3.5 Optimizing Pricing Strategies by Channel

3.6 Leveraging Technology for Channel Efficiency

« 4 Evaluating Operational Processes — 6 classes

4.1 Mapping Operational Workflows

4.2 dentifying Bottlenecks in Operations

4.3 Assessing Process Efficiency Metrics

4.4 Implementing Process Improvement Techniques
4.5 Documenting Standard Operating Procedures
4.6 Utilizing Feedback for Process Evaluation

< 5 Improving Fulfillment Operations — 6 classes

5.1 Streamlining Order Fulfillment Processes

5.2 Enhancing Inventory Management Techniques
5.3 Optimizing Shipping and Delivery Methods
5.4 Reducing Fulfillment Costs Effectively

5.5 Implementing Technology in Fulfillment

5.6 Measuring Fulfillment Performance Indicators
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° Retail Technology and CRM Systems 24 chapters - 135 classes 100 marks



¢ 1 Understanding CRM Systems in Retail — 6 classes

1.1 Exploring the Basics of CRM Systems in Retail

1.2 Identifying Key Features of Retail CRM Tools

1.3 Analyzing Customer Data Management in Retail

1.4 Understanding CRM Integration with Retail Platforms

1.5 Evaluating CRM System Benefits for Retail Businesses

1.6 Applying CRM Strategies to Enhance Retail Customer Engagement

* 2 Core Features and Functions of Retail CRM Tools — 6 classes

2.1 Understanding the Basics of Retail CRM Tools
2.2 Navigating CRM Dashboards Effectively

2.3 Managing Customer Data with CRM Systems
2.4 Utilizing CRM Tools for Sales Tracking

2.5 Implementing Customer Segmentation Strategies
2.6 Analyzing CRM Reports for Business Insights

« 3 Data Management and Segmentation in Retail CRM — 6 classes

3.1 Understanding Data Management in Retail CRM

3.2 Identifying Key Data Types in CRM Systems

3.3 Analyzing Customer Data for Segmentation

3.4 Implementing Data Segmentation Techniques

3.5 Leveraging Segmented Data for Targeted Marketing

3.6 Evaluating the Effectiveness of CRM Data Segmentation

¢ 4 Integration of CRM with Retail Sales Processes — 6 classes

4.1 Understanding the Role of CRM in Retail Sales

4.2 Exploring Key Components of CRM Systems

4.3 Analyzing Customer Data for Sales Optimization
4.4 Integrating CRM with Point-of-Sale Systems

4.5 Automating Sales Processes with CRM Tools

4.6 Evaluating CRM Performance in Retail Environment

< 5 Leveraging CRM Analytics for Customer Insights — 6 classes

5.1 Understanding CRM Analytics Fundamentals

5.2 Exploring Key Metrics in CRM Systems

5.3 Analyzing Customer Data for Actionable Insights

5.4 Visualizing CRM Data with Dashboards

5.5 Identifying Customer Behavior Patterns

5.6 Applying CRM Analytics to Improve Sales Strategies

* 1 Understanding CRM Systems in Retail Sales — 6 classes

1.1 Exploring the Basics of CRM Systems in Retail

1.2 Identifying Key Features of Retail CRM Software

1.3 Analyzing Customer Data for Sales Insights

1.4 Integrating CRM Systems with Sales Strategies

1.5 Enhancing Customer Experience through CRM Tools

1.6 Measuring the Impact of CRM on Retail Sales Performance

« 2 Analyzing Customer Data for Personalized Experiences — 6

classes

2.1 Understanding the Importance of Customer Data in CRM

2.2 ldentifying Key Customer Data Metrics

2.3 Exploring Data Collection Techniques

2.4 Analyzing Customer Behavior Patterns

2.5 Leveraging Data for Personalized Customer Interactions

2.6 Implementing Strategies for Enhanced Customer Engagement

3 Integrating CRM with Innovative Sales Strategies — 6 classes

3.1 Understanding CRM and Its Importance in Sales Strategies

3.2 Exploring Innovative Sales Techniques in Modern Marketing
3.3 Analyzing the Synergy Between CRM and Sales Methodologies
3.4 Implementing CRM to Enhance Sales Performance

3.5 Leveraging CRM Data for Strategic Sales Decisions

3.6 Evaluating the Impact of Integrated CRM-Sales Strategies

« 4 Leveraging Advanced CRM Features for Team Collaboration — 6

classes

4.1 Exploring Advanced CRM Capabilities for Team Synergy

4.2 Integrating Collaborative Tools within CRM Systems

4.3 Customizing CRM Dashboards for Enhanced Team Workflows
4.4 Facilitating Real-time Communication via CRM Platforms

4.5 Analyzing Data Sharing Features for Improved Team Outcomes
4.6 Implementing Workflow Automation to Boost Team Efficiency

« 3 Data Analytics and Decision Making in Retail — 5 classes

3.1 Understanding the Role of Data in Retail

3.2 Exploring Key Analytics Tools Used in Retail

3.3 Interpreting Retail Data for Informed Decision Making

3.4 Using Predictive Analytics to Enhance Customer Experiences
3.5 Applying Data Insights to Optimize Retail Operations

* 4 Future Trends in Retail Technology: Innovation and Adaptation —
5 classes

4.1 Exploring Cutting-Edge Retail Technologies

4.2 Understanding the Role of Artificial Intelligence in Retail

4.3 Analyzing the Impact of Augmented Reality on Customer Experience
4.4 Adapting to Digital Payment Innovations

4.5 Predicting Future Retail Trends and Innovations

« 5 Sales Promotion Techniques — 5 classes

5.1 Understanding Customer Needs

5.2 Effective Communication Strategies

5.3 Cross-Cultural Customer Interaction

5.4 Techniques for Upselling and Cross-Selling
5.5 Creating Value Through Promotions

¢ 1 Understanding Retail Inventory Software — 5 classes

1.1 Introduction to Retail Inventory Software

1.2 Navigating Inventory Management Interfaces

1.3 Understanding Core Features of Inventory Software
1.4 Analyzing Data with Inventory Software Tools

1.5 Applying Inventory Software to Optimize Stock Levels

* 2 Basic Operations in Inventory Management — 5 classes

2.1 Understanding Basic Inventory Concepts

2.2 Navigating Inventory Management Software

2.3 Entering and Updating Inventory Records

2.4 Conducting Basic Inventory Searches and Reports
2.5 Troubleshooting Common Inventory Software Issues

« 3 Data Analysis and Reporting Tools — 5 classes

3.1 Understanding Retail Data Analysis Concepts
3.2 Navigating Inventory Software Tools

3.3 Interpreting Dashboard Analytics

3.4 Generating Custom Reports

3.5 Applying Insights to Optimize Inventory Decisions

¢ 4 Integrating Inventory Software with Retail Systems — 5 classes

4.1 Understanding Retail System Interfaces

4.2 Exploring Inventory Software Capabilities

4.3 Configuring Data Synchronization Processes

4.4 Implementing Real-time Stock Updates

4.5 Analyzing Integration Outcomes and Troubleshooting

¢ 1 Understanding Retail Technology Ecosystems — 6 classes

1.1 Exploring the Components of Retail Technology Ecosystems
1.2 Understanding the Role of E-commerce Platforms in Retail
1.3 Integrating Point-of-Sale Systems: Concepts and Challenges
1.4 Leveraging Customer Relationship Management Tools

1.5 Analyzing Supply Chain Management Technologies

1.6 Applying Data Analytics for Enhanced Retail Performance

« 2 Data Integration and Management in Retail — 6 classes

2.1 Understanding the Basics of Data Integration in Retail

2.2 Exploring Key Technologies for Retail Data Management
2.3 Identifying and Overcoming Data Integration Challenges
2.4 Applying Data Integration Tools for Seamless Operations
2.5 Analyzing Real-World Case Studies of Data Management
2.6 Designing a Data Integration Roadmap for Retail Success

* 3 Enhancing Customer Experience with Technology — 6 classes

3.1 Exploring the Role of Technology in Retail Experience

3.2 Understanding Omnichannel Customer Journeys

3.3 Integrating Digital Tools to Enhance Engagement

3.4 Analyzing Customer Data for Personalization

3.5 Implementing Virtual and Augmented Reality in Retail

3.6 Evaluating the Impact of Technology on Customer Satisfaction
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