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G Music Publishing, Licensing and Royalties 28 chapters - 165 classes 100 marks



« 1 Understanding Digital Rights Management Concepts — 5 classes

1.1 Exploring the Fundamentals of Digital Rights Management
1.2 Identifying Key Components in DRM Systems

1.3 Analyzing DRM's Role in Protecting Digital Media

1.4 Different Types of DRM Technologies and Their Uses

1.5 Evaluating the Impact of DRM on Consumers and Creators

* 2 Technologies and Tools for Digital Rights Management — 5 classes

2.1 Understanding Digital Rights Management: An Overview
2.2 Exploring Key Technologies in Digital Rights Management
2.3 Analyzing Digital Watermarking and Encryption Methods
2.4 Implementing DRM Tools: Practical Applications

2.5 Evaluating the Impact and Challenges of DRM Technologies

* 3 Legal and Ethical Considerations in DRM — 6 classes

3.1 Understanding Digital Rights Management: A Legal Overview
3.2 Exploring Key Legislation Impacting DRM in the UK

3.3 Analyzing Case Studies: Legal Challenges in DRM

3.4 Examining Ethical Considerations in Digital Rights Management
3.5 Balancing Rights: User Privacy vs. Control in DRM

3.6 Applying Legal and Ethical Principles to DRM Strategies

¢ 1 Understanding Digital Rights Management Systems — 6 classes

1.1 Explore the Fundamentals of Digital Rights Management Systems
1.2 Identify Key Components of Digital Rights Management

1.3 Examine the Role of Encryption in DRM

1.4 Analyze Different Types of DRM Solutions

1.5 Investigate Common Challenges in DRM Implementation

1.6 Apply DRM Strategies to Real-world Scenarios

« 2 Technological Frameworks for DRM — 6 classes

2.1 Understanding DRM Infrastructure

2.2 Exploring Cryptographic Techniques in DRM

2.3 Analyzing DRM Software Tools

2.4 Implementing DRM in Music Publishing

2.5 Evaluating DRM Compliance and Legal Standards
2.6 Applying DRM Solutions to Protect Digital Rights

* 4 Implementing DRM Solutions in Music Publishing — 6 classes

4.1 Understanding Digital Rights Management in Music
4.2 Identifying Key Components of DRM Solutions

4.3 Analyzing Technologies Used in Music DRM

4.4 Implementing DRM Strategies in Music Publishing
4.5 Evaluating the Impact of DRM on Music Sales

« 4 Applying DRM Strategies in Music Business Operations — 5

classes

4.6 Practical Applications of DRM in Music Royalty Management

4.1 Understanding Digital Rights Management (DRM) Basics * 5 Evaluating the Impact of DRM on Royalties Management — 6

4.2 Exploring DRM Technologies in the Music Industry classes

4.3 Analyzing the Impact of DRM on Music Distribution
4.4 Implementing DRM Strategies for Digital Music Protection
4.5 Evaluating the Effectiveness of DRM Solutions

* 1 Understanding Music Publishing: Historical and Legal
Foundations — 6 classes

1.1 Exploring the Origins of Music Publishing

1.2 Analyzing Key Historical Developments in Music Publishing

1.3 Understanding the Fundamental Legal Concepts in Music Publishing
1.4 Examining Copyright Laws and Their Impact on Music Publishing
1.5 Identifying Different Types of Music Publishing Agreements

1.6 Evaluating Legal Challenges and Case Studies in Music Publishing

* 2 Rights in Music Publishing: Types and Ownership — 6 classes

2.1 Understanding Music Rights: An Introduction

2.2 Exploring Types of Music Rights: What You Need to Know

2.3 Differentiating Copyrights: Compositions vs. Recordings

2.4 Recognizing Ownership: Who Holds the Rights?

2.5 Navigating Performing Rights: How They Work

2.6 Applying Knowledge: Case Studies in Music Rights Ownership

5.1 Understanding Digital Rights Management (DRM)

5.2 Analyzing the Relationship Between DRM and Royalties

5.3 Exploring How DRM Affects Revenue Streams

5.4 Investigating the Challenges of DRM in Royalty Management
5.5 Assessing the Benefits of DRM for Artists and Publishers

5.6 Applying DRM Strategies to Optimize Royalty Collections

¢ 1 Understanding Music Licensing Fundamentals — 6 classes

1.1 Exploring the Basics of Music Licensing

1.2 Identifying Key Licensing Types and Agreements

1.3 Understanding Mechanical Rights in Music

1.4 Navigating Performance and Synchronization Licenses
1.5 Analyzing the Role of Collecting Societies

1.6 Applying Licensing Knowledge to Real-World Scenarios

* 2 The Legal Framework of Music Licensing — 6 classes

2.1 Understand the Basics of Music Licensing

2.2 Explore Key Legal Concepts in Licensing Agreements
2.3 Identify Different Types of Music Licenses

2.4 Analyze Copyright Laws and Their Impact on Licensing
2.5 Examine International Licensing Laws and Practices

< 3 Contracts and Agreements: Key Clauses and Negotiations — 6
9 Y 9 2.6 Apply Legal Principles in Drafting Licensing Agreements

classes

3.1 Understanding Key Contract Clauses in Music Publishing * 3 Types of Music Licensing Agreements — 6 classes

3.2 Exploring Royalties: Types and Distribution Models

3.3 Negotiation Strategies for Music Publishing Agreements
3.4 Drafting Effective Contracts: Essential Elements

3.5 Analyzing Real-World Music Contract Examples

3.6 Common Contract Pitfalls and How to Avoid Them

* 4 Revenue Streams and Royalty Collection: Maximizing Income — 6
classes

4.1 Understanding Music Revenue Streams

4.2 Exploring Different Types of Music Royalties

4.3 Analyzing Performance Royalties and Collection Methods
4.4 Optimizing Mechanical Royalties for Maximum Income
4.5 Leveraging Synchronization Licenses in Media

4.6 Strategic Royalty Management Techniques

< 5 Digital Era Challenges and Strategies in Music Publishing — 6

classes

5.1 Understanding the Digital Marketplace for Music Publishing

5.2 Identifying Digital Challenges in Music Rights Management

5.3 Navigating Licensing in the Streaming Era

5.4 Implementing Effective Digital Revenue Tracking

5.5 Developing Strategies for Online Rights Protection

5.6 Adapting to Emerging Technological Trends in Music Publishing

3.1 Understanding Exclusive vs Non-Exclusive Licenses
3.2 Exploring Synchronization License Agreements

3.3 Navigating Mechanical Licensing Practices

3.4 Delving into Performance Rights Licenses

3.5 Managing Print Licensing for Sheet Music

3.6 Evaluating Blanket License Needs and Benefits

* 4 Negotiating and Drafting Licensing Contracts — 6 classes

4.1 Understanding Key Licensing Contract Terms
4.2 Analyzing the Structure of Licensing Agreements
4.3 Identifying Common Negotiation Pitfalls

4.4 Strategies for Effective Contract Negotiation

4.5 Drafting Customized Licensing Provisions

4.6 Evaluating and Finalizing Licensing Contracts

< 5 Revenue Collection and Royalty Management — 6 classes

5.1 Understanding Revenue Streams in Music Publishing
5.2 Identifying Key Players in Royalty Management

5.3 Analyzing Royalty Collection Methods

5.4 Examining Performance Rights Organizations

5.5 Implementing Effective Royalty Tracking Systems
5.6 Evaluating Financial Impact of Licensing Agreements
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a Social Media for Musicians 18 chapters - 124 classes 100 marks



* 1 Your Artist Identity — 4 classes

1.1 Choosing and Checking Your Artist Name
1.2 Describing Your Sound in Words

1.3 Choosing Photos and a Simple Look

1.4 Keeping a Consistent Style

* 2 Profiles and Bios — 4 classes

2.1 Writing a Short Artist Bio

2.2 Claiming Your Streaming Profiles
2.3 Setting Up Social Media Pages
2.4 Linking Everything in One Place

* 3 Building a Small Fan Base — 4 classes

3.1 Finding Your First Listeners

3.2 Replying to Fans and Comments

3.3 Collecting Emails and Messages Contacts
3.4 Staying Safe and Professional Online

« 1 Planning Release-Week Content — 4 classes

1.1 Setting a Small Promotion Goal
1.2 Building a Release-Week Calendar
1.3 Teaser Posts Before Release Day
1.4 Release Day and After Posts

¢ 2 Creating Posts with a Phone — 4 classes

2.1 Filming Short Clips of Your Song
2.2 Simple Captions and Hashtags
2.3 Using Lyric and Artwork Graphics
2.4 Behind-the-Scenes Stories

* 3 Sharing and Getting Heard — 4 classes
3.1 Asking Friends and Fans to Share
3.2 Contacting Playlist Curators Politely
3.3 Working with Other Artists
3.4 Avoiding Spam and Fake Promotion

¢ 1 Understanding Social Media Platforms and Audiences — 5 classes

1.1 Identifying Key Social Media Platforms for Musicians
1.2 Analyzing Audience Demographics and Behaviors
1.3 Building a Fan Persona for Targeted Engagement
1.4 Crafting Platform-Specific Content Strategies

1.5 Evaluating Social Media Metrics for Music Promotion

* 2 Creating Compelling Content for Music Promotion — 5 classes

2.1 Understanding Your Audience: Identifying and Analyzing Your Fans
2.2 Crafting Engaging Stories: Building a Narrative Around Your Music

2.3 Visual Storytelling: Designing Eye-Catching Imagery for Music
Campaigns

2.4 Writing Captivating Copy: Techniques for Effective Social Media Posts
2.5 Utilizing Multimedia: Integrating Videos and Live Streams in Promotions

« 3 Building and Engaging an Online Music Community — 5 classes
3.1 Understanding Online Music Communities
3.2 Identifying Your Target Audience
3.3 Creating Compelling Music Content
3.4 Strategies for Increasing Online Engagement
3.5 Analyzing Community Engagement Metrics

* 4 Analyzing Metrics and Adapting Strategies — 5 classes

4.1 Understanding Key Social Media Metrics

4.2 Interpreting Audience Engagement and Growth Data

4.3 Identifying Trends and Patterns in Social Media Analytics
4.4 Adapting Strategies Based on Performance Insights

4.5 Implementing Dynamic Social Media Campaign Adjustments

* 11 Short Video Content for Reels and Shorts — 10 classes

11.1 Why Short Video Drives Music Discovery
11.2 Choosing a Hook for the First Three Seconds
11.3 Filming Vertical Video With a Phone

11.4 Lighting and Sound for Quick Clips

11.5 Editing Short Clips in Mobile Apps

11.6 Using Captions and On-Screen Text

11.7 Trends, Challenges and Sounds

11.8 Posting Times and Frequency

11.9 Repurposing Content Across Platforms

11.10 Short Video Production Task

* 12 Live Streaming and Online Performance — 10 classes

12.1 Choosing a Streaming Platform
12.2 Basic Streaming Equipment

12.3 Audio Quality for Live Streams
12.4 Camera Position and Lighting
12.5 Planning a Streamed Set

12.6 Interacting With Viewers in Chat
12.7 Handling Technical Problems Live
12.8 Promoting a Stream in Advance
12.9 Taking Tips and Ticketed Streams
12.10 Live Stream Practice Session

« 13 Content Calendar and Batch Production — 10 classes

13.1 Why a Content Calendar Helps

13.2 Content Pillars for an Artist

13.3 Planning Around Releases and Shows
13.4 Batch Filming in One Session

13.5 Scheduling Tools

13.6 Caption and Hashtag Libraries

13.7 Asset Folders and Naming

13.8 Approvals When Working With a Team
13.9 Reviewing the Calendar Monthly
13.10 Calendar Building Exercise

« 14 Paid Promotion Basics for Musicians — 10 classes

14.1 When Paid Ads Make Sense

14.2 Setting a Small Budget

14.3 Choosing Campaign Goals

14.4 Targeting Audiences by Interest and Location
14.5 Creating Ad Creative From Music Clips

14.6 Running a Simple Test Campaign

14.7 Reading Ad Results

14.8 Avoiding Wasteful Spend

14.9 Pausing and Improving Campaigns

14.10 Small Ad Campaign Project

« 15 Earning From Social Platforms and Fan Support — 10 classes

15.1 Platform Monetisation Programmes

15.2 Creator Funds and Eligibility

15.3 Fan Subscription Platforms

15.4 Tips, Badges and Gifts

15.5 Selling Merchandise Through Social Links
15.6 Link in Bio Tools

15.7 Ticket and Pre-Save Links

15.8 Brand Deals for Small Creators

15.9 Tracking Social Income

15.10 Income Plan for a Small Artist

¢ 16 Copyright, Sound Use and Platform Rules — 10 classes

16.1 Using Your Own Music Safely

16.2 Using Other People's Music in Posts
16.3 Platform Music Libraries and Licences
16.4 Covers and Content ID Claims
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e Digital Distribution and Streaming Platforms 27 chapters - 141 classes 100 marks



¢ 1 The Modern Music Landscape — 4 classes * 3 Operational Mechanics of Distribution Aggregators — 6 classes

1.1 From Records to Streaming 3.1 Understanding Distribution Aggregators
1.2 Who Is Listening and Where 3.2 Analyzing Key Functions of Aggregators
1.3 How Artists Earn from Music 3.3 Evaluating Aggregator Business Models
1.4 Independent Artists Versus Labels 3.4 Mapping Digital Content Flow Through Aggregators

3.5 Exploring Revenue Streams in Aggregation

¢ 2 Streaming Services and Downloads — 4 cl
9 casses 3.6 Applying Strategies for Optimizing Aggregator Relationships

2.1 Major Streaming Platforms Explained

2.2 Playlists and How Songs Get Found * 4 The Role of DSPs (Digital Service Providers) in Artist Success —
2.3 Download Stores and Physical Copies 6 classes
2.4 Radio and Podcast Opportunities 4.1 Understanding DSPs: Foundations and Importance

4.2 Exploring Key DSP Platforms and Their Features

. ial Platforms and Music — 4 c!
3 Social Platforms and Music classes 4.3 Analyzing DSP Algorithms and Their Impact on Visibility

3.1 Short Video Apps and Music Discovery
3.2 Video Sites for Music Content

4.4 Leveraging DSP Tools for Artist Promotion
4.5 Measuring Success: DSP Analytics and Metrics

3.3 Fans, Followers and Communities 4.6 Crafting a DSP Strategy for Artist Growth
3.4 Matching Platform to Your Audience
« 5 Strategic Planning for Optimal Digital Release Management — 6

« 1 Audio Files and Quality — 4 classes classes

1.1 Finished Mix and Master Basics 5.1 Understanding the Digital Release Lifecycle

1.2 Choosing the Right File Format 5.2 Identifying Key Digital Distribution Channels

1.3 Checking Volume and Sound Before Upload 5.3 Analyzing Market Trends for Release Strategy

1.4 Naming and Storing Your Files 5.4 Crafting a Targeted Release Plan
« 2 Artwork and Release Details — / classes 5.5 Coordinating Cross-Platform Release Strategies

) 5.6 Evaluating and Optimizing Release Performance
2.1 Cover Art Size and Rules

2.2 Track Titles and Release Names 1 Understanding Digital Service Providers in Music Distribution — 6
2.3 Genre, Language and Release Date classes

2.4 Lyrics and Explicit Content Labels 1.1 Exploring the Role of Digital Service Providers in Music

« 3 Credits and Ownership — 4 classes 1.2 Identifying Key Features of Leading Music DSPs

» . ) 1.3 Analyzing the Impact of DSPs on Music Distribution
3.1 Crediting Writers, Singers and Producers

3.2 Who Owns a Song
3.3 Using Samples and Covers Legally
3.4 Identifying Codes for Your Tracks

1.4 Evaluating Strategies for Leveraging DSPs in Music Promotion
1.5 Assessing the Benefits and Challenges of DSP Integration
1.6 Applying DSP Metrics to Enhance Music Distribution Strategy

. . « 2 Analyzing Market Reach and Audience Engagement — 6 classes
¢ 1 Ways to Put Music Online — 4 classes

2.1 Introduction to DSP Market Reach
2.2 ldentifying Key Audience Segments

1.1 What a Distributor Does

1.2 Uploading Directly to Some Platforms i . i
. 2.3 Analyzing Audience Engagement Metrics
1.3 Working Through a Label or Aggregator .
) . 2.4 Comparing Market Reach Across DSPs
1.4 Free and Paid Release Options i . .
2.5 Leveraging Data for Strategic Insights

¢ 2 Comparing Services — 4 classes 2.6 Crafting Engagement Strategies Based on Analysis

2.1 Fees, Splits and Payment Timing « 3 Strategic DSP Integration in Music Marketing — 6 classes

2.2 Reading the Terms Before You Sign . . . .
. . 3.1 Understanding the Role of DSPs in Music Marketing
2.3 Which Stores and Countries Are Covered . . )
. . . 3.2 Evaluating Key DSP Platforms for Strategic Integration
2.4 Making a Simple Comparison Chart : ) ) .
3.3 Leveraging DSP Analytics for Targeted Music Promotion

< 3 Your First Release Step by Step — 4 classes 3.4 Designing Effective Campaigns Using DSP Features

3.1 Setting a Release Date with Lead Time 3.5 Maximizing Artist Visibility through DSP Playlisting Strategies

3.2 Filling In the Upload Form 3.6 Measuring Success and Optimizing DSP Campaigns

3.3 Checking Everything Before Submitting + 4 Monetization Techniques Through Digital Platforms — 6 classes

3.4 Fixing Rejections and Delays . o
4.1 Understanding Revenue Streams on Digital Platforms

« 1 Understanding Digital Distribution in the Music Industry — 6 4.2 Analyzing Subscription Models and Their Benefits
classes 4.3 Exploring the Role of Ad-Supported Content

1.1 Exploring the Evolution of Digital Distribution 4.4 Leveraging Data for Targeted Monetization

1.2 Identifying Key Players in the Digital Music Ecosystem 4.5 Implementing In-App Purchases for Increased Revenue

1.3 Analyzing Digital Platforms and Their Market Impact 4.6 Optimizing Pricing Strategies for Digital Products
1.4 Understanding Revenue Models in Digital Distribution « 5 Evaluating DSP Performance and Strategic Adjustments — 6

1.5 Assessing the Role of Data in Music Distribution classes

1.6 Applying Digital Strategy for Successful Music Releases . )
5.1 Understanding Key Performance Indicators for DSPs

« 2 Platforms and Strategies for Digital Music Distribution — 5 classes 5.2 Analyzing Audience Engagement Metrics

2.1 Understanding Digital Music Platforms 5.3 Assessing Revenue and Conversion Performance

2.2 Exploring Music Streaming Services 5.4 Identifying Areas for Strategic Improvement

2.3 Comparing Direct-to-Fan Distribution Tools 5.5 Implementing Data-Informed Adjustments

2.4 Evaluating Music Aggregators for Distribution 5.6 Evaluating the Impact of Strategy Changes

2.5 Developing Effective Marketing Strategies for Digital Releases - 1 Understanding the Digital Music Landscape — 6 classes

< 3 Data Analytics and Metrics in Digital Distribution — 5 classes 1.1 Exploring the Evolution of Digital Music

3.1 Understanding Data Analytics in Music Distribution 1.2 Identifying Key Players in the Digital Music Industry

3.2 Identifying Key Metrics for Successful Distribution 1.3 Analyzing Music Streaming Trends and Patterns

3.3 Analyzing Audience Engagement Data 1.4 Understanding Digital Music Distribution Models



° Audience Analytics and Music Data 22 chapters - 122 classes 100 marks



« 1 Basic Streaming Numbers — 4 classes

1.1 Plays, Listeners and Saves Explained
1.2 Followers and Growth Over Time

1.3 Where Your Listeners Live

1.4 Finding Your Artist Dashboards

¢ 2 Learning from the Results — 4 classes

2.1 Spotting Which Posts Worked Best
2.2 Comparing One Release with the Next
2.3 Setting Realistic Expectations

2.4 Keeping a Simple Release Diary

* 3 Your Next Steps in Music Marketing — 4 classes

3.1 Planning Your Second Release

3.2 Earning and Receiving Your First Royalties
3.3 Music Marketing Career Paths

3.4 Moving On to the Marketing Certificate

* 1 Understanding Music Marketing Metrics — 5 classes

1.1 Explore Key Music Marketing Metrics

1.2 Understand Fan Engagement Measurements
1.3 Analyze Streaming Data for Insights

1.4 Interpret Social Media Metrics Effectively

1.5 Apply Campaign Metrics to Strategy Adjustment

¢ 2 Collecting and Analyzing Music Campaign Data — 5 classes

3.1 Understanding Key Music Campaign Metrics

3.2 Collecting Reliable Data from Music Campaigns

3.3 Analyzing Audience Engagement with Analytics Tools
3.4 Interpreting Data to Inform Marketing Strategies

3.5 Applying Data Insights to Optimize Future Campaigns

3 Interpreting Audience Insights and Behaviour — 5 classes

3.1 Understanding Audience Metrics

3.2 Analysing Demographic Data

3.3 Identifying Listening Patterns

3.4 Utilizing Social Media Insights

3.5 Applying Insights to Enhance Campaigns

* 4 Optimizing Campaigns through Data-Driven Strategies — 5 classes

4.1 Understanding Key Performance Metrics in Music Campaigns
4.2 Analyzing Audience Engagement Through Data

4.3 Identifying Trends with Real-time Analytics

4.4 Using A/B Testing to Refine Campaign Strategies

4.5 Implementing Data-driven Adjustments for Optimal Results

¢ 1 Understanding Digital Data Sources in Music Distribution — 6

classes

1.1 Exploring Key Digital Data Sources in Music

1.2 Identifying Relevant Metrics for Music Distribution

1.3 Analyzing Streaming Data for Audience Insights

1.4 Comparing Trends Across Music Distribution Platforms
1.5 Leveraging Social Media Data for Music Promotion

1.6 Applying Data Analysis to Optimize Distribution Strategies

« 2 Data Collection Techniques and Tools — 6 classes

2.1 Understanding the Fundamentals of Data Collection

2.2 Exploring Music Distribution Platforms for Data Sources
2.3 Identifying Key Metrics in Music Data Analysis

2.4 Implementing Data Collection Best Practices

2.5 Utilizing Tools and Software for Effective Data Gathering
2.6 Analyzing Data to Inform Distribution Strategies

* 3 Analyzing Consumer Behavior and Engagement Metrics — 6

classes

3.1 Understanding Consumer Behavior in Music Distribution

3.2 Identifying Key Engagement Metrics for Analysis

3.3 Interpreting Streaming Data to Gauge Listener Preferences
3.4 Analyzing Social Media Interaction to Assess Fan Engagement
3.5 Utilizing Tools for Data Visualization in Music Trends

3.6 Applying Insights to Optimize Music Distribution Strategies

« 4 Utilizing Data for Strategic Distribution Planning — 6 classes
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< 5 Evaluating Music Distribution Performance — 6 classes

5.1 Understanding Key Metrics in Music Distribution

5.2 Analyzing Streaming Data for Performance Insights

5.3 Evaluating Sales and Revenue Trends

5.4 Assessing Audience Engagement and Interaction

5.5 Benchmarking Against Industry Standards

5.6 Applying Data Analysis to Optimize Distribution Strategy

« 1 The Evolution of Digital Music Platforms — 6 classes

1.1 Understanding the Basics of Digital Music Platforms

1.2 Exploring the Historical Milestones in Digital Music Evolution
1.3 Analyzing the Role of Algorithmic Curation

1.4 Evaluating Subscription Models and User Experience

1.5 Identifying New Technologies and Innovations in Distribution
1.6 Developing Strategies for Effective Digital Music Promotion

* 2 Understanding Streaming Economies — 6 classes

2.1 Explore the Basics of Streaming Economies

2.2 Analyze Revenue Models in Streaming Platforms

2.3 Investigate Artist Royalties and Compensation Structures
2.4 Examine the Impact of Algorithms on Streaming Success
2.5 Evaluate the Role of Playlists in Revenue Distribution
2.6 Apply Strategies for Optimizing Streaming Income

* 3 The Role of Data in Music Marketing — 6 classes
3.1 Understanding Data-Driven Marketing in Music
3.2 Exploring Key Metrics for Music Promotion
3.3 Leveraging Audience Insights for Targeted Campaigns
3.4 Utilizing Streaming Analytics for Growth Strategies
3.5 Predicting Trends with Data Visualization
3.6 Applying Data Tools for Strategic Decision Making

« 4 Emerging Technologies and Distribution — 6 classes

4.1 Understanding Blockchain Technology in Music Distribution

4.2 Exploring Artificial Intelligence for Personalized Music Experiences
4.3 Assessing the Impact of NFTs on Music Ownership and Rights

4.4 Analyzing Streaming Platforms and Revenue Models

4.5 Integrating Augmented Reality in Music Marketing Strategies

4.6 Developing Strategies for Future-Ready Digital Music Distribution

* 5 Future Trends and Strategic Implications — 6 classes

5.1 Exploring the Evolution of Digital Music Trends

5.2 Analyzing Consumer Behavior in Streaming Platforms

5.3 Evaluating the Impact of Al on Music Creation and Distribution
5.4 Investigating Blockchain's Role in Digital Music Licensing

5.5 Assessing Strategic Implications for Artists and Labels

5.6 Implementing Strategies for Future-Proofing in Digital Music

1 Introduction to Data Analytics — 6 classes

1.1 Understanding Data Analytics Concepts
1.2 Importance of Data in Marketing

1.3 Types of Data in Marketing

1.4 Key Metrics for Marketing Success

1.5 Ethics in Data Analytics

1.6 Future Trends in Data Analytics

* 2 Tools for Data Collection — 6 classes

2.1 Overview of Data Collection Tools
2.2 Surveys and Questionnaires

2.3 Web Analytics Platforms

2.4 Social Media Data Collection

2.5 CRM Systems for Data Gathering
2.6 Mobile Data Collection Techniques

« 3 Interpreting Marketing Data — 6 classes

3.1 Data Visualization Techniques

3.2 Analyzing Trends and Patterns
3.3 Identifying Key Insights

3.4 Comparative Analysis of Data

3.5 Using Statistical Tools for Analysis
3.6 Drawing Conclusions from Data

< 4 Using Analytics for Decision Making — 6 classes
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